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ABSTRACT

In the post liberalization era, a big change tptace in marketing of cellular services. Howevatjssactions of
subscribers become the most important goal ofelular companies. The most challenging job for pnesent day for
network providers is to retain their customers. Masbile Number Portability has been introduced idi# the mobile
user’'s switching turnover is more. The researchiystundertaken brings to light the reasons behindiMoNumber

Portability. The present study aims to investigateconsumer behaviour towards Mobile Number Paityabervice.
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